Proposed key statements for True Food - version 3

At the members meeting in March, we started discussing our future plans and the
Vision, Mission and Values that would guide us.

Since then, we have taken the feedback from the meeting and thoughts since and are
recommending the statements below to members.

Vision - our externally facing, overarching goal:

Our communities enjoy sustainable, ethical food and household products.

Mission - our internal guide that explains why we exist:

To accelerate change towards more sustainable lifestyles by:

|. Selling organic, ethical, and zero waste food and household products.

2. Providing support and education.

New Trading Name

True Food Organics

This would be used in all our marketing literature and on the shop front, but the formal
name of the organisation would continue to be: “True Food Community Co-op Ltd.’

Strapline

We would like help to develop a short, punchy strapline.

Early suggestions included ‘Changing shopping for the better’, ‘Shop better’, or
‘Organic — Zero Waste — Ethical’.

Have a think about what you’d like it to be and be prepared to share your ideas.



