true food

co-0p

organic local affordable | community |involvement | cooperation ethical
Certified As local as Fair Pricing Run by our Members Building All stakeholders
organic and possible. kept low by members for | encouragedto | the business | treated fairly.
from ethical Building local good the benefit of | influence policy | together and
and trusted | food networks. management the whole and help sharing the
suppliers. and members community. practically. benefits.
being active.
our financial health accessibility quality employer engaged membership
Managed costs, Challenging barriers of Fair, conscientious. We own it,
KEY THEMES healthy income, location and cost. we run it,
money to reinvest. we love it!
our members staff customers producers & reading
community The Owners Working for much | A better shopping suppliers borough
STAKEHOLDERS Roughly the of True Foo.d. more than just an experience. Build secure and council
Greater Reading | Investors of time Income. sustainable food | As alandlord and
Area. and money. systems. as a stakeholder in
our community.

true food community cooperative
strategic plan 2015 - 2020

true food to be the retailer of choice for the people of our community,

because they understand the full value of true food.
A thriving business meeting the needs of the people of our community.

Our customers understand the wider benefits of shopping with us: a better shopping experience,
sustainable goods ethically produced, stronger food systems, a healthier environment.

to carry out any trade, business or service that supplies and promotes affordable access to
organic food and ecologically sound products for all the people of our community.

Set out in our constitution: www.truefood.coop/constitution




